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The voice of the Lord thunders through the lightning.
It resounds through the deserts.
—Psalms 29:7,8
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It's the greatest for summer family fun.
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Not only for moderate temperatures,/ better
fishing and less crowded conditions, but for
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Lake Powell Resorts B marinas DM
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Box 29040, Phoenix, AZ 85038
New central reservations system:
West of Mississippi call toll-free 1-800-528-6154.
In Arizona, call (602) 264-8466.

TODAY
A Progress Report
Pride is wont to be disparaged nowadays by the new culture of counselors and therapists and their flocks, perhaps
because it transforms too easily into vanity and then complacency. But we are proud here at Desert Magazine, proud of
our "new look" and of the first stirrings of success that have
come as a result.
Actually, it is not a new look at all except contributions
from techniques and processes we use that were not available
to founder Randall Henderson 42 years ago. Every area of
coverage, every department, you see in this issue of Desert
has its parentage in Randall's pilot offering, November,
1937.
Let me take you inside our production department. Desert
is printed on web presses by a process called lithography.
Our present 60-page magazine runs through three webs
which each have two sides. To open just one of these sides to
color, just eight pages, costs nearly $1,000 over and above
the basic cost of the printing and paper. But you told us you
wanted more color so all but two of our forms, or sides, are
open to color.
Then when we purchase the desired transparency from the
photographer (or take it ourselves), it must be "separated"
preparatory to printing. These separations cost as much as
$130 each, and you'll find 26 of them in this issue alone.
But my purpose is not a treatise on the economics of publishing. Our goal in the transition from old to new was first, to
please loyal readers, many of whom treasure complete collections of Desert Magazine, and then of equal importance, to
attract new readers.
I write this on December 15, just 104 days and three issues
since our little corporation, Cactus Paperworks, took over. On
that September 3, 1979, Desert was losing subscribers at the
rate of about 200 a month. Today, we are gaining subscribers
at that rate. Distribution to newsstands has nearly doubled,
and national advertisers are being attracted by what they see
happening.
Desert Magazine is what is known in the trade as a vertical,
or regional, publication. Its interests and those of our readers
are limited to clearly defined geographical boundaries with
the exceptions, perhaps, of a desert we know about in Hawaii
and the possibility that a lifestyle formed in the Sahara or
Gobi might find fertility in the American Southwest. That is
our range of view and we shall remain within it.
In this issue you'll find more substance than ever. We visit
Arizona and tell you about Arcosanti, the desert city of the
future, and Patagonia, the desert town that time forgot. We
recall Seldom Seen Slim at home in Ballarat and, exclusively
for us in the months to come, famed cartoonist Arnold Roth
re-creates Slim, the professional desert rat, in pen and ink.
And on page 28, minerology expert Rick Mitchell starts his
new column, "The Desert Rockhound."
Good reading, a happy and prosperous New Year to all of
you and please remember, friend or stranger, you are always
welcome here at our off ices in Palm Desert, California.
Donald MacDonald
Editor
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